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Executive Summary 

This document reports on activities performed in Task 8.2, which include organizing and carrying out 
exploitation activities as well as identifying the commercial and market prospects that the CAREPATH project 
will present to the European health care and social care sectors. The first part of T8.2 activities are reported 
in the deliverable D8.3 [2], the results of which will guide the work to be done in the second part of T8.2, 
eventually leading to the deliverable D8.4 Reports on Exploitation Activities and Final Business Plan (M36). 

D8.4 is the first release of Market Analysis and Exploitation Plan, due for M36, while a second release, refining 
and updating the first one, based on work and on the results obtained meanwhile, will be delivered by M48. 

The objective of D8.4 was to report on exploitation activities and final business models for successful 
exploitation beyond the project. Unfortunately, because of the delays accumulated by the project, the 
Consortium has not yet analysed and decided the business models and plans for exploitation. 

This task will be handled after the successful completion of clinical trials. At that time, the Consortium will have 
solid elements to decide on how to proceed with the commercial exploitation. 
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